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But Print Loyalists Remain
Percent of mobile news users with print subscriptions who...
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also have a digital-only Thinking of giving up
subscription print subscription for
a digital one
Based on people who get news on any digital device and have a print-only or
print-digital combination subscription (N=5661 ).

Pew Research Center's Project for Bxcellence In Journalism In collaboration
with The Economist Group

In other words, there are two distinct audiences in mobile, the new digital subscriber and the print
loyalist. Mobile is creating new subscribers among the first group and probably increasing the total
amount of news consumption of the second. Yet the extent to which the two groups have different
preferences and interests represents both an opportunity and a challenge for news organizations.

And increasing the number of new digital subscribers may not be that easy. Of the mobile news users
who don’t have any news subscriptions at all, print or digital, only 3% say they are considering paying for
one.

Who is likely to have digital subscriptions? Lower-income users reported more often than wealthier
users to have paid for a digital-only subscription (19% of those with household incomes of $30,000 or
less versus 8% of households earning $75,000 or more). Conversely, tablet news users with higher
incomes were more likely to buy a print-only news subscription; 37% of those earning $75,000 or more
paid for a print subscription, versus 23% of those earning less than $30,000.

Advertising

The other main hope for revenue on mobile devices is advertisements. On computers, years of research
have raised significant questions about whether consumers are irritated by or even notice online ads.
And there are so many new websites launching all the time that the price that any news producer can
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charge for ads online keeps dropping. Does the tablet change the calculus? Do ads on tablets, with their
higher resolution and more print-like interface, change the way people react to them?

There are some encouraging signs in the data for those hoping ads will gain more of a foothold for news
on tablets, or even smartphones, than they have on news websites. To begin with, about half of tablet
news users, 49%, sometimes or often notice ads when getting news on their tablet (35% hardly ever and
15% never notice ads).

This may hold particular promise for customized ads as well as those designed mainly to deliver a
message and create brand recognition.

Digital ads can also be built around e-commerce, in which users click through to a new domain and
ultimately make a purchase of some sort.

of weekly tablet news users have
ever paid for news on their device.

Based on weekly tablet news users (N=810).

Pew Research Center’s Project for Excellence in Journalism in collaboration
with The Economist Group

Here the numbers are smaller, but do seem to be higher than click-through rates on the conventional
computer. Overall, 49% of tablet news users say they notice ads and 14% sometimes click on them. And
fewer still, 7% of tablet news users, buy things at least sometimes. That amounts to 2% of all U.S. adults
who often or sometimes buy goods or services by clicking through ads they saw while getting news on
their tablet.

While these numbers may seem small, recent data from Ad Age reports click-through rates for display

ads to be less than 1%, meaning that the tablet may be a much more effective advertising delivery
platform than conventional computers have been.

Despite the difference in screen size, the survey found that the numbers about ads for smartphone
news use are strikingly similar: 50% sometimes or often notice ads when getting news there; of those
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who notice them, 15% at least sometimes click on them and from there 20% at least sometimes buy
things. That amounts to 6% of all smartphone news users buying things from ads they notice at least
sometimes (about 3% of all adults).

People Notice Mobile Ads,
But Act On Them Less

Percent of weekly tablet news users who often or sometimes...
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Eased on weekly tablet (N=810) and smartphone (N=1,075) news users.

Pew Resaarch Center's Project for Excellenca In Journalism in collaboration
with Tha Economist Group

Even if they notice ads and even click through them at decent rates, mobile news users are no fonder of
them in the mobile realm than elsewhere. When those who get news on all four platforms (tablet,
smartphone, laptop/desktop, print) are asked to compare ads across platform, no platform comes out
on top. People are somewhat more likely to notice ads on a conventional computer, but overall they say
they don’t like ads on any platform. When asked which platform they like ads on the most, nearly half,
46%, said none of them.
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People Don’t Like Ads on Any Platform

Where doyou like to see ads the most?

Desktop/ Laptop

Tablet 5
Smartphone 4]
Print publications

About the same on all E

Don'tlikeadsonany |G

Basad on adults who get news on all fouwr platforms (N=142).

Pew Research Centar's Project for Excellence In Journallsm in collaboration
with The Economist Group

Still, while people don’t much enjoy seeing ads on their mobile devices — or anywhere for that matter,
they are becoming accustomed to shopping through these mobile devices. About a third of tablet
owners (36%) shop at least weekly on that device. That is even a slightly greater rate than seen on the
smartphone, where a quarter of owners shop at least weekly.

This raises the question of whether some other kind of economic equation, beyond advertising, might
be part of the formula for monetizing digital news content. The options here are harder to imagine, but
they could include sharing consumer information for use in tailoring content, or trying to become better
connected to digital retail directly. Another option may be to make the experience feel more like
shopping than seeing an ad.

Data Plans Help in Tablet Spending

One group that stands out for being more inclined to spend money via their tablet are those who have a
mobile data plan—those who have paid to access the internet from their tablet anytime and virtually
anywhere.

Overall, just 26% of tablet owners have a data plan on their tablet. But this survey was conducted before
new “data sharing plans” became available from wireless carriers, which could quickly expand the
population that has internet access on their tablet at all times. It is a population worth watching as their
habits stand out in many ways. They are more likely to have iPads than those who do not have a plan
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(65% versus 48%) and are more likely to get news on their tablet multiple times a day (50% versus 33%
for those who don’t have a data plan).

Perhaps what stands out most, though, is the potential they seem to carry in terms of revenue. These
users are far more likely to have subscriptions of all kinds; 43% have a print only-subscription, versus
30% who don’t have a plan; 25% have a subscription that gives both print and digital access (versus 15%
who don’t have a plan) and 16% have a digital-only subscription, double that of those who don’t have a
plan (7%) — and higher than for mobile news users overall (11%).

Tablet Data Plan Subscribers Are Different

Percent of tablet news users who...

Have Data Plan 26% 73% No Data Flan

43% 30%

Print-only subscription

Subscription with both
25 print and digital access 15

. Digital-only subscription .

Basad on tablet users (N=1,069); those with 3 data plan (N=269) andthose
without 3 data plan (N=656).

Pew Research Centar's Project for Excellence In Journallsm in collaboration
with The Economist Group

People with data plans on their tablets are also more likely to notice ads; 59% do so at least sometimes
versus 44% who do not have data plans.? This group is also more likely to click through on ads as well.
Fully 24% of those with tablet data plans and who notice ads sometimes click, versus 13% who get news
on their tablet but do not have the plan.

Those with data plans are also more likely to engage in e-commerce through tablet ads. Fully 28% who
click at least sometimes, buy things — versus 13% without a plan and 18% overall. Across the wider
population this means that 14% of all people with a data plan sometimes buy things from ads they see
versus 5% of all those who do not have a plan.

® Those with data plans may also have more opportunity to notice different ads. Within many sites or apps, the ads
on the page rotate or change for those who are connected to the internet, while those who are not connected see
just one static ad or at times, se no ads at all. The same may be true in the ability to click on them.
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The App Versus Browser Debate Continues

Another element of the revenue question is how much to build content inside apps — applications that
come pre-loaded and that people can download to the devices. Many believe that apps, purposefully
built for the touch screen environment, better set up for reading (at least initially) and offering the
ability to read offline, would appeal to users and perhaps provide a way to begin to monetize digital
content in the mobile space in a way that has proven elusive on conventional computers. This could be
particularly important for smartphones, where the efficacy of advertising is even more of a question
because of the size of the screen. But apps also require a whole new set of programming for each
operating system and screen size, which means more staff and budget resources.

The survey finds that while apps are pervasive on mobile devices, they are far from the universal choice,
at least for news. In fact, over the last year, tablet news users moved more toward browsers. The survey
even revealed some confusion over what apps even are. When tablet news users were initially asked if
they had news apps on their tablet about half, 48%, said yes. The other half of tablet news users who
initially said they did not have news apps (52% overall) were provided with a definition of an app and
then asked again if they have any. An additional 22% of tablet news users (71% of those who received
the follow-up question) then said they in fact had news apps. These users, however, were far more likely
to turn to the browser than the apps for news —and to display tablet news habits more in line with
other browser users.

More People Use the Browser for News
Percent of news users who get news...

Tablet 60%
Mostly from
browser Smartphone 61%

Mostly from
apps

From both
equally 1

Based on weekly tablet (N=810) and smartphone news users (N=1,075).

Pew Research Center’s Project for Excellence in Journalism in collaboration
with The Economist Group
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Overall, the majority of mobile news users get most of their news on mobile devices through browsers —
60% of tablet news users and 61% of smartphone news users. Less than half as many, 23% of tablet
news users and 28% of smartphone news users, mainly go through apps. And 16% and 11%,
respectively, say they use apps and the browser equally.

Use of apps is greater on Apple devices — for both tablet and smartphone news users. Fully 72% of tablet
news users who use apps and the browser equally have an iPad, as do 66% of those who mostly use
apps. Among those who mostly use the browser, about as many have an Android tablet (49%) as have
aniPad (52%). For smartphone news users, it is just those who mostly use apps who are more likely to
have an iPhone, 54% versus 36% among than those who mostly use the browser and 35% of those who
use both equally.

App News Users Are Different

Percent of tablet news users who...

Mostly Use Apps/ Mostly Use
Use Apps  Browser Equally Browser

Use tablet o o
Use tablet  gg 74%

Spend more 43 25

time with news

Turn to 4+ 290 11

sources

Turn to new 54 19
sources

Read in-depth

articles 90 68

Have a digital 38 17

subscription

Paid for news
on a tablet 9 2

Pew Research Center’s Project for Excellence in Journalism in collaboration
with The Economist Group
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In the summer of 2011, browser use was already more popular for news on the tablet, but to a lesser
degree. At that time, 40% said they mainly used their browser versus 21% who mainly used apps, while
31% used both equally.* We also saw in 2011 among tablet owners that even if these app users were a
smaller group overall, they were in many ways more engaged news users; they got news more
frequently, spent more time doing so and added new sources. A year later, as browser technology has
improved and browser use for news has increased, do we see the same kind of power user among those
that favor apps?

The data in this survey suggest yes, app users are still more engaged with news.> Tablet news users who
mostly use apps and even those who use apps at least as often as the web browser stand out from those
who mostly use their browser.

First, people who use apps for news are more likely to use their tablet every day. In all, 89% of those
who mostly use apps get news on their tablets daily, as do 88% of those who use apps and the browser
equally. Fewer, 74%, of those who mostly use their browser get news daily. And they are more likely to
be adding specifically to their news time. Fully 43% of those who mostly use apps, and 43% of those who
use apps and the browser equally, say they spend more time getting news now that they have a tablet
(versus 25% of those who mostly use the browser).

App news users also turn to more sources — 29% of those who mostly use apps and 21% of those who
use both equally and regularly — get news from four or more sources, compared with just 11% of those
who mostly use the browser. And, they turn to new news sources. About half of mostly app users (54%)
and those who use apps and the browser equally (46%) get news from new sources. Just 19% of mostly
browser users say they get news from new sources.

There are also a few places where app-only tablet news users stand out even from those who use both
equally, and vice versa.

Mainly app tablet news users stand out for their in-depth news habits. Fully 90% read in-depth news
articles at least sometimes, compared with 74% of those who use both equally and 68% of mostly
browser users. And fully 83% of mainly app users read in-depth articles they were not initially looking for
(versus 74% of those who use both equally and 67% of mostly browser users). App news users also stand
out from browser users in reading one or more articles at least a fair amount of the time when they are
checking headlines (82% of mostly app users and 80% of those who use both equally versus 63% of
those who get news mostly through their browser).

Those who use both equally seem to have a greater appreciation for what technology can bring to the
content. They are nearly evenly split between wanting a traditional print-like experience and wanting
interactive components (49% to 51%) while those who mostly use apps lean more toward wanting a
print experience (63% to 37%).

* 8% said they didn’t know what they used.
> The analysis that follows of app versus browser users is based on those who initially answer yes to having news
apps. Those who answered no are included in the group who mainly uses browsers.
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Perhaps most promising for news organizations, the data suggest that tablet news users who use apps
to either degree are more likely to pay for news. They are about twice as likely to have a digital
subscription — 38% of those who mostly use apps and 36% of those who use both equally have a digital
news subscription—compared with just 17% of tablet news users who mostly use the browser. And those
who use news apps on the tablet are more likely to have paid for news there, with those who use the
browser and apps equally the most likely of all: 17% of that group said they have paid for news on their
tablet, versus 9% of mainly app users and just 2% of mostly browser users.

There are far fewer differences between those who use apps on their smartphone and those that mostly
use their browser. But when it comes to news activities, those who mostly use apps or use both equally
are more likely to check headlines and read in-depth articles. Fully 83% of those who use both equally
read in-depth articles on their phones, as do 73% of mostly app users. That compares to only about half,
52%, of mostly browser users. But on two other activities — just those who use both equally stand out.
They are more likely to watch news videos (54%, versus 29% of mainly app and 29% of mainly browser
users). They also are more likely than the mainly apps users to receive news through email or social
networking (54% vs. 40%).

Tablet Only, Smartphone Only, or Both — Digital Divides

As mobile and digital platforms continue to explode, one set of differences news organizations and
advertisers will be interested in are the news habits of those who choose one device over another and
those who get news on multiple mobile devices. Already, the data show some clear distinctions.

In addition to spending more total time with news, dual-device news users are more drawn to using
apps for news on their tablet. Fully 58% of those who get news on both a tablet and smartphone have
news apps on their tablet, compared with 37% who just get news on the tablet. And, more than a
quarter, 27%, mostly get news through apps, versus 18% who just get news on the tablet. Conversely,
54% mainly use the browser, compared with 66% of tablet-only news users. On the smartphone, these
differences don’t come through as about half of each group (those who just use the smartphone and
those who use both), have news apps and a majority of each get news mostly through the browser.
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Dual Device News Users Are Also Different

Based on weekly tablet and smartphone news users

Tablet Smartphone
tablet smartphone
news only use both news only use both

Check headlines 8970 83%

Read in-depth 62 60

articles

Watch news videos 50 29
Share news

through email or 24 35

social networking

Receive news

through email or
social networking 28 45

Post comments 9 18

Responses are regularly or sometimes.” Tablet only, N=50§ use both, N=3204,
smartphone only, N=771, use both, N=2304.

Pew Research Centar's Project for Excellence In Journallsm in collaboration
with The Economist Group

Dual-device news users are also more active news consumers on each of their devices than are those
who just use one device. On the tablet, nearly all in both groups read headlines regularly, but dual-
device news users are more likely to follow those headlines and read full articles (76% of dual-device
news users who check headlines do so at least a fair amount of the time versus 60% of tablet-only news
users). Those who get news on both mobile devices are also more likely to at least sometimes read in-
depth articles on their tablet (82% versus 62%). Dual-device users are more likely to read past issues of
magazines on their tablet, 35% versus 19% of tablet own mobile news users.
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Using the tablet for social networking is also much greater among dual-device news users. They are
more likely to get news through email or social networking (47% versus 28%) and to share news that
way (38% versus 24%). And nearly a quarter, 23%, regularly or sometimes post comments to news
articles versus just 9% of tablet-only news users.

On the phone, the only difference that stands out is greater video news watching among dual-device
news users (39% versus 29% of those who just get news on a smartphone).

Perhaps the difference that stands out most is willingness to pay. Dual-device users are more likely than
tablet-only news users to have paid for news on the tablet (though still only 9% of dual device news
users have paid, compared with 2% of tablet only news users).

In addition, those who get news on both mobile devices are more likely to have a news subscription of
any kind — print or digital. About half, 51%, have a news subscription, compared with 38% of tablet only
news users and 36% of smartphone only news users. Those who get news on a tablet and smartphone
are more likely to have print and digital news subscriptions. What’s more, these dual mobile device
news users are considering giving up their print subscriptions at a far higher rate, 38%, than those who
just use one of the mobile devices but also have a print subscription (20% tablet only news users; 17%
smartphone only news users).

Cross-Platform Use—Desktops Remain Important

PEJ has documented in the past that as people expand their mobile news landscape, they are not
abandoning older platforms. The data in this new survey confirm those findings and add greater insight
into the appeal of these cross-device and cross platform news users to both news organizations and
those that advertise with them.

Close to half, 45%, of mobile news consumers (those who gets news on a tablet, smartphone or both)
get news on a desktop/laptop daily and 75% do so at least weekly. Print is not nearly as popular, with
45% getting news from print publications weekly and just 18% doing so daily (25% never do).

When asked about the platform they prefer most for different kinds of news consumption, a fondness
for these older forms comes through. A majority (56%) of digital news consumers who also get news on
the laptop/desktop but not in print prefer the desktop most for news. But digital news users who also
get news in print are more divided — 38% prefer print and 34% the desktop or laptop with even fewer
preferring the tablet (16%) or smartphone (12%).

For longer articles, the preference for print among those who get news that way is even stronger; 57%
of digital and print news consumers prefer reading in-depth articles in print while just 26% prefer the
desktop/laptop computer. And among the digital news consumers who do not get news in print, fully
72% prefer their conventional computer for reading in-depth articles.
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Mobile news consumers also still turn to their desktop or laptop for their social networking use. More
digital news consumers use their computer (58%) most often for sharing and receiving news through
social networks than their smartphone (24%) and their tablet (13%).

Once-a-Day Mobile News Users versus News Use throughout the Day

While only a minority (38% of tablet news users and 42% of smartphone users during the week) get
news multiples times throughout the day, their news habits stand out from those who check in just once
a day. And this continuous news consumer group probably carries a good deal of appeal for both news
organizations and advertisers.

Tablet news users who get news multiple times per day during the week turn to more sources or apps,
on their tablet and get news from new sources more often. About a quarter, 27%, turn to four or more
sources versus 10% of those who get news just once a day. Instead, a full quarter of once-a-day tablet
news users have just once source or app they turn to regularly, and another 11% say they don’t have
any regular news sources on their tablet. In addition a full 43% of several-times-a-day tablet news users
regularly get news from new sources, compared with just 26% of those who tune in once a day.

Those who get news more often are far more active tablet news consumers. They are more likely to
sometimes or regularly read in-depth news articles (85% versus 68%) to watch news videos (63% versus
50%) receive news through email or social networks (49% versus 32%) and to share news with others
(41% versus 26%). They are more likely to check headlines daily and when they do so, to end up reading
full articles (84% do so at least a fair amount versus 60% of once a day news users).And these multiple-
times-a-day news consumers who read in-depth articles are more likely to say they read articles that
they were not initially looking for (80% at least somewhat often versus 67% of one-time-a-day tablet
news users) and twice as likely to read back issues of magazines, 44% versus 19%. Heavy majorities of
both groups say some or most of the in-depth articles they read are for personal interest, but these
multi-time users are twice as likely to read things recommended to them from friends or family (31%
versus 16%) and to read things for work (43% say some or most are for work versus 30% of once a day
news users).

These several-times-a-day tablet news users also exhibit much more willingness to spend. These more
frequent news users are twice as likely to have paid for news on their tablet: 10% versus 4% among
those that tend to get news just once a day. Both groups of users notice ads when getting news on their
tablet to the same degree but the more frequent users click on the ads they notice more often (26%
often or sometimes versus 11% of those who get news one time a day) and end up buying form the ads
they click on (26% versus 11%). More frequent tablet users are not more likely to have news
subscriptions in general, but they are twice as likely to have a digital only subscription (16% vs. 8%).
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...S0 Are People Who Get News More Than
Once A Day

Percent of mobile news users who regular or sometimes use a...

Tablet Smartphone

Onceper  multiple  Onceper  multiple
day times/day day times/day

Check headlines 93% 91%

Read in-depth 68 64

articles

Share news

through emailor 26 34

social networking

Receive news

through email or 32 47

social networking

Responses are ‘regularly or sometimes’ on weekdays. Tablet once a day N=459,
multiple times N=312; smartphone once a day N=161, multiple times N=130.

Pew Research Center’s Project for Excellence in Journalism in collaboration
with The Economist Group

Smartphone news users who get news throughout the day during the week show similar tendencies in
the range of news activities. They turn to a wider range of sources: 20% regularly turn to four or more
versus 6% of once-a-day smartphone news users — 43% of whom turn regularly to just once source.
Nearly three quarters, 72%, read in-depth articles regularly or sometimes on their phones versus 57% of
once a day news users. They are also more likely share news through email or social networking 41% vs.
31%.
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But they don’t exhibit the same greater tendency to interact or purchase things from the ads on their
phone or to have digital only subscriptions.

And in what is perhaps the clearest depiction yet of the 21% Century news junky, getting news on mobile
devices throughout the day does not make you less likely to turn to print or to your laptop/desktop.
Those who get news throughout the day on either the phone, the tablet or both are just as likely to get
news on a laptop/desktop and to get news in print as those who use mobile devices once a day for
news.

Social Networking and Mobile Devices

Social networking has become a player in the news information landscape [read more here]. On mobile

devices it is part of what people do, but perhaps not to the degree some might expect and less so on
tablets than on smartphones.

Just over half, 56%, of tablet owners use their devices at least weekly for social networking. That is the
same as in the summer of 2011 and is on par with playing games but higher than reading books or
watching video. On the smartphone, 62% use social networks at least weekly. But most of these, 46% of
all owners, use their smartphone for social networking on a daily basis. Only one third of tablet owners
access their social networks through their tablets each day.

When it comes to social networking and news, smartphone owners again rely on social networks a bit
more for news. Nearly half of smartphone news users, 47%, receive news through email or social
networks sometimes or regularly while 35% share news this way at least sometimes. On the tablet,
somewhat fewer get news this way, 39%, while a similar percentage shares news through social
networking, 32%.

For both kinds of mobile news users, though, the conventional computer remains the preferred place
for sharing and receiving news through social networks. Roughly half of those who get news on more
than one digital device, 48%, prefer the laptop most for sharing and receiving news via social networks.
Just under a quarter named tablets or smartphones (24% and 13% respectively).

Ethnicity and News Consumption

The data also contain some hints that mobile technology is possibly being embraced by minority
populations as a news source for reading in ways that newspapers never were.

While overall, blacks are somewhat less likely to own a tablet than are whites (14% vs. 22%), those who

do are more likely to get news on it daily (56% of black tablet owners are daily news consumers on the
devices versus 36% for whites).

39 www journalism.org


http://stateofthemedia.org/2012/mobile-devices-and-news-consumption-some-good-signs-for-journalism/�

EMBARGOED UNTIL 12:10 AM ET, OCTOBER 1

The Future of Mobile News

Hispanics are just as likely to own a tablet (24%) as are whites, and just as likely, too, to be daily news
consumers on the devices (37%).

And Hispanics are also more likely than whites to own smart phones (51% vs. 40%), and just as likely as
whites (36% each) to be daily news consumers on them.

This higher level of news consumption by blacks on tablets, and the relatively equal level of news
consumption on both tablets and phones by Hispanics, stand in contrast to data going back many years
about newspaper readership. In its biennial media consumption survey this year, for instance, the Pew
Research Center for the People & the Press found that whites were more likely to be daily print
newspaper readers (34%) than were either African Americans (24%) or Hispanics (13%).

The mobile news consumption data thus may hint at something new. Perhaps tablets and smartphones,
which provide ready access to news from any source at lower cost of entry than desktop computers,
may translate into a powerful news consumption tool for populations that felt underserved by the
media in legacy forms.
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ASK IF NEVER WATCH NEWS VIDEOS (Q.30c=4) [N=116]:
Q.32 Why is it that you don’t ever watch news videos on your tablet?

June 29-Aug 8

2012
%
25 Do not like or do not care to watch news videos
23 Prefer to watch news videos on other device (television, laptop/desktop computer)
11 Device not compatible with playing news videos (Wi-Fi, Flash)
7 Do not have time to watch news videos
6 Prefer to read news articles
4 Do not know how to watch videos on tablet
1 Do not like news video ads
1 Poor sound quality
6 Other
3 Don’'t know

NO QUESTIONS 33-34

ASK IF CHECK HEADLINES ON TABLET REGULARLY/SOMETIMES (Q.30a=1,2) [N=752]:
Q.35 When checking headlines on your tablet, how often do you go to and read one or more articles?

June 29-Aug 8

2012
%
17 Almost all of the time
52 A fair amount of the time
30 Just a little of the time
1 None of the time
* No answer

ASK IF READ IN-DEPTH ARTICLES ON TABLET REGULARLY/SOMETIMES (Q.30b=1,2) [N=610]:
Now, thinking about the longer, in-depth articles and analysis you read on your tablet...
Q.36 How many articles do you tend to read during a session?

June 29-Aug 8

2012
%
21 1 article
61 2-3 articles
11 4-5 articles
6 More than 5 articles
1 No answer

ASK IF READ IN-DEPTH ARTICLES ON TABLET REGULARLY/SOMETIMES (Q.30b=1,2) [N=610]:
Q.37 How often are these longer, in-depth articles that you read ones you were not initially looking for?

June 29-Aug 8

2012
%
17 Very often
55 Somewhat often
26 Not very often
2 Never
1 No answer
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ASK IF READ IN-DEPTH ARTICLES ON TABLET REGULARLY/SOMETIMES (Q.30b=1 OR 2)
[N=610]:
Q.38 When you read longer, in-depth articles on your tablet, do they...? [RANDOMIZE 1 AND 2]

June 29-Aug 8

2012
%
60 Mostly appear in a few specific publications you regularly keep up with
39 Tend to come from a wide range of different publications
2 No answer

ASK IF IN-DEPTH ARTICLES MOSTLY APPEAR IN A FEW PUBLICATIONS (Q.38=1) [N=341]:
Thinking about the publications you turn to regularly on your tablet ...

Q.39 How often do you read longer, in-depth articles from these publications?

June 29-Aug 8

2012
%
13 Several times a day
31 About once a day
33 A few times a week
14 About once a week
9 Less often
1 No answer

ASK IF IN-DEPTH ARTICLES MOSTLY APPEAR IN A FEW PUBLICATIONS (Q.38=1) [N=341]:
Q.40 Do you also get news from these publications in any of the following ways? Please check all that

apply.
June 29-Aug 8

2012
%
63 On a desktop or laptop
30 On a cell phone
25 In print
14 Did not choose any answer choices

Figures add to more than 100% because respondents were able to select more than one answer.
Percentages represent the proportion of weekly tablet news users who read in-depth articles from

mostly a few publications that selected each answer.

ASK IF READ IN-DEPTH ARTICLES ON TABLET REGULARLY/SOMETIMES (Q.30b=1,2) [N=610]:

Q.41 How many, if any, of the longer, in-depth articles you read on your tablet, are...?

Most of Some of  Just a few None of
them them them them No answer
% % % %
a. Related to your work or career
June 29-Aug 8, 2012 6 30 31 32 1
b. Just for your own personal interest
June 29-Aug 8, 2012 56 35 9 * 1
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ASK IF READ IN-DEPTH ARTICLES ON TABLET REGULARLY/SOMETIMES (Q.30b=1,2) [N=610]:
Q.42 How many, if any, of the longer, in-depth articles you read tend to be things that have been
recommended to you by friends or family members?

June 29-Aug 8

2012
%
3 Most of them
20 Some of them
38 Just a few of them
38 None of them
* No answer

ASK IF GET NEWS ON TABLET AT LEAST WEEKLY (Q.14b=1-4) [N=810]:
Q.43 Do you ever read articles from previous issues of magazines on your tablet, or not?

June 29-Aug 8 July 15-30
2012 2012
% %
28 Yes, read articles from previous issues of magazines 38
72 No, do not read articles from previous issues of magazines 62
* No answer *

NO QUESTIONS 44-45

ASK IF GET NEWS ON TABLET AT LEAST WEEKLY (Q.14b=1-4) [N=810]:
Q.46 How often, if ever, do you notice advertisements when you are getting news on your tablet?

June 29-Aug 8

2012
%
11 Often
38 Sometimes
35 Hardly ever
15 Never
1 No answer

ASK IF EVER NOTICE ADVERTISEMENTS (Q.46=1-3):
Q.47 How often, if ever, do you touch or click on ads when getting news on your tablet?

June 29-Aug 8, 2012
Based on Based on
news users notice ads

% %

1 1 Often

13 16 Sometimes

29 35 Hardly ever

40 48 Never

1 1 No answer

16 Do not notice ads

[N=810] [N:_;O4]

NO QUESTION 48
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ASK IF EVER TOUCH OR CLICK ON AN ADVERTISEMENT (Q.47= 1-3) [N=372]:
Q.49 How often, if ever, do you buy things from ads when getting news on your tablet?

June 29-Aug 8, 2012
Based on Based on
news users click ads

% %

* 1 Often

7 17 Sometimes

16 37 Hardly ever

18 43 Never

1 2 No answer

57 -- Do not notice ads/Do not click on ads

[N=810] [N=372]

SMARTPHONE SERIES

ASK IF HAVE SMARTPHONE (Qla=1) [N=3947]:

Next, we have a short set of questions about how you use your cell phone. Please include any cell phones

or smartphones you have, for personal use or for work.

Q.54 How often, if at all, do you use your phone to do each of the following? [RANDOMIZE ORDER OF
A-D FOLLOWED BY E-H]

NET Several About A few About NET
At least times once times once Atleast Less
daily aday aday aweek aweek weekly often Never N/A

% % % % % % % % %
a. Use social networking sites like
Facebook, Twitter or LinkedIn
June 29-Aug 8, 2012 46 32 13 10 6 62 11 27 *
May 31-June 10, 2012 49 37 12 9 5 63 5 31 *
b. Get news, including everything

from the latest headlines to in-depth
articles and commentary

June 29-Aug 8, 2012 36 18 18 15 10 62 18 20 *

May 31-June 10, 2012 42 26 16 13 8 63 9 28 *
C. Send or receive email

June 29-Aug 8, 2012 61 45 16 13 6 80 10 10 *

May 31-June 10, 2012 58 46 12 12 6 76 5 19 *
d. Play games

June 29-Aug 8, 2012 31 18 13 14 8 54 21 25 *
e. Watch movies or video

June 29-Aug 8, 2012 8 4 4 11 12 31 25 44 *
f. Read books

June 29-Aug 8, 2012 7 3 4 4 4 15 20 66 *
g. Read magazines

June 29-Aug 8, 2012 4 2 2 3 4 11 19 70 *
h. Shop

June 29-Aug 8, 2012 5 2 3 8 10 24 34 42 *

14



ASK IF GET NEWS ON SMARTPHONE AT LEAST WEEKLY (Q.54b=1-4) [N=1075]:
Now, thinking specifically about the news you get on your phone. Again by news we mean everything from
the latest headlines to in-depth articles and commentary.

Q.55  About how much time do you spend getting news on your phone on a typical ...? (Please use your
best estimate.) [OPEN-ENDED]

a. Weekday b. Weekend day
June 29-Aug 8 June 29-Aug 8
2012 2012
% %
5 None 15 None
17 Less than 15 minutes 18 Less than 15 minutes
15 15-29 minutes 12 15-29 minutes
17 30-44 minutes 13 30-44 minutes
2 45-59 minutes 2 45-59 minutes
24 1 hour to less than 1 Y2 hours 22 1 hour to less than 1 Y2 hours
2 1 ¥ hours to less than 2 hours 2 1 Y2 hours to less than 2 hours
9 2 hours to less than 3 hours 7 2 hours to less than 3 hours
7 3 hours or more 6 3 hours or more
1 No answer 2 No answer
54 Mean # of minutes® 51 Mean # of minutes

Means exclude outliers of 5 hours (300 minutes) or more.
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ASK IF GET NEWS ON SMARTPHONE AT LEAST WEEKLY (Q.54b=1-4) [N=1075]:

Q.56

On a typical weekday and weekend day, when do you usually get news on your phone? (Please
check all that apply).

June 29-Aug 8, 2012

Weekday Weekend day
% %
NET: Get news in one time period per day 52 52
NET: Get news in more than time period per day 42 32
No answer 6 16

BASED ON THOSE WHO GET NEWS ONCE PER WEEKDAY/WEEKEND:

Weekday Weekend day

Early in the morning (before 8 a.m.) 24 13

In the morning (8 a.m. — 12 p.m.) 30 32

In the afternoon (12 p.m. — 5 p.m.) 20 25

In the evening (5 p.m. —9 p.m.) 18 18

Late at night (after 9 p.m.) 7 12
[N=540] [N=535]

BASED ON THOSE WHO GET NEWS MORE THAN ONCE PER WEEKDAY/WEEKEND:
Weekday Weekend day

Early in the morning (before 8 a.m.) 50 26

In the morning (8 a.m. — 12 p.m.) 63 60

In the afternoon (12 p.m. — 5 p.m.) 56 64

In the evening (5 p.m. —9 p.m.) 63 65

Late at night (after 9 p.m.) 44 57
[N=467] [N=359]

Percentages represent the proportion of all weekly phone news users who selected each answer.
Figures add to more than 100% for those who get news more than once a day.

ASK IF MORE THAN ONE SELECTED FOR ‘WEEKDAYS’ IN Q.56:

Q.57a

On a typical weekday, when do you get news on your phone MOST often?

ASK IF MORE THAN ONE SELECTED FOR ‘WEEKEND’ IN Q.56:

Q.58a

On a typical weekend day, when do you get news on your phone MOST often?

BASED ON THOSE WHO GET NEWS MORE THAN ONCE A DAY:

June 29-Aug 8, 2012

Weekday Weekend day
% %
24 11 Early in the morning (before 8 a.m.)
31 24 In the morning (8 a.m. — 12 p.m.)
25 28 In the afternoon (12 p.m. — 5 p.m.)
14 19 In the evening (5 p.m. — 9 p.m.)
7 17 Late at night (after 9 p.m.)
* 1 No answer

[N=467] [N=359]
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ASK IF ANY SELECTED FOR ‘WEEKDAYS’ IN Q.56 :

Q.57b On a typical weekday, where do you tend to be when you get news on your phone [INSERT
ANSWER FROM Q.56 FOR WEEKDAY IF CHOSEN ONLY ONE OR ANSWER IN Q.57A; IF
Q.57A IS REFUSED — SHOW WITHOUT ANY INSERT]?

ASK IF ANY SELECTED FOR ‘WEEKEND’ IN Q.56:

Q.58b On a typical weekend day, where do you tend to be when you get news on your phone. [INSERT
ANSWER FROM Q.56 FOR WEEKEND DAY IF CHOSEN ONLY ONE OR ANSWER IN Q.58A; IF
Q.58A IS REFUSED — SHOW WITHOUT ANY INSERT]

BASED ON PHONE NEWS USERS WHO GET NEWS ON WEEKDAY/WEEKEND:

June 29-Aug 8, 2012

Weekday Weekend day
% %
58 85 At home
28 8 At work
9 4 Commuting or in transit (e.g. by car, train, or bus)
3 2 Somewhere else
1 2 No answer
[N=1007] [N=894]

ASK IF GET NEWS ON SMARTPHONE AT LEAST WEEKLY (Q.54b=1-4) [N=1075]:
Q.59 Do you have any news apps or applications on your phone, or not?

June 29-Aug 8
2012
%
49 Yes, have news apps
50 No, do not have news apps
1 No answer

ASK IF HAVE NEWS APPS ON SMARTPHONE (Q.59=1):
Q.60 Do you get news on your phone...?

June 29-Aug 8, 2012
Based on
all phone Based on
news users® have apps

% %

61 21 Mostly through a web browser
28 56 Mostly through an app

11 23 Both equally

0 0 No answer

[N=1075] [N=579]
ASK IF GET NEWS ON SMARTPHONE AT LEAST WEEKLY (Q.54b=1-4) [N=1075]:
Q.61 How many sources or apps do you use regularly to get news on your cell phone? (Please use your
best estimate). [OPEN-ENDED]

June 29-Aug 8

2012
%
3 None
33 1 source or app
28 2 sources or apps
13 3 sources or apps
4 4 sources or apps
3 5 sources or apps
6 6 or more sources or apps
2 No answer

o For figures based on all phone news users, those who do not have apps are included with “Mostly through a web browser.”
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ASK IF GET NEWS ON SMARTPHONE AT LEAST WEEKLY (Q.54b=1-4) [N=1075]:
Q.62  When getting news on your phone, how often, if at all, do you do each of the following?
[RANDOMIZE ORDER OF A-C, FOLLOWED BY D-F]

Hardly
Reqularly Sometimes ever Never No answer
% % % % %
a. Check headlines
June 29-Aug 8, 2012 53 32 9 5 1
b. Read in-depth articles
June 29-Aug 8, 2012 11 50 26 12 1
c. Watch news videos
June 29-Aug 8, 2012 6 26 37 29 2
d. Share news through email
or social networking
June 29-Aug 8, 2012 10 25 25 38 2
e. Receive news through email
or social networking
June 29-Aug 8, 2012 16 31 20 32 2
f. Post comments
June 29-Aug 8, 2012 2 16 25 54 2

NO QUESTIONS 63-65

ASK IF GET NEWS ON SMARTPHONE AT LEAST WEEKLY (Q.54b=1-4) [N=1075]:
Q.66  How often, if ever, do you notice advertisements when you are getting news on your phone?

June 29-Aug 8

2012
%
13
37
30
18

2

Often
Sometimes
Hardly ever
Never

No answer

ASK IF EVER NOTICE ADVERTISEMENTS ON CELL PHONE (Q.66=1-3):
Q.67 How often, if ever, do you touch or click on ads when getting news on your phone?

June 29-Aug 8, 2012

Based on

Based on

news users notice ads

%
1
11
21
a7
1
20
[N=1075]

%

1 Often
14 Sometimes
26 Hardly ever
59 Never

1 No answer

-- Do not notice ads
[N=862]

NO QUESTION 68
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ASK IF EVER TOUCH OR CLICK ON AN ADVERTISEMENT (Q.67= 1-3):
Q.69 How often, if ever, do you buy things from ads when getting news on your phone?

June 29-Aug 8, 2012
Based on Based on
news users click ads

% %

1 3 Often

5 17 Sometimes

9 29 Hardly ever

16 50 Never

* 1 No answer

68 -- Do not notice ads/Do not click on ads

[N=1075] [N=336]

LAPTOP/DESKTOP AND PRINT SERIES

ASK IF GET NEWS ON TABLET OR SMARTPHONE (Q.14b=1-4 OR Q.54b=1-4) [N=1581]:
Q.70 How often, if at all, do you use a laptop or desktop computer to get news, including everything from
the latest headlines to in-depth articles and commentary?

June 29-Aug 8

2012
%
25 Several times a day
20 About once a day
19 A few times a week
11 About once a week
14 Less often
10 Never
1 No answer

ASK IF GET NEWS ON TABLET OR SMARTPHONE AND ON DESKTOP/LAPTOP AT LEAST WEEKLY

(Q.70=1-4) [N=1217]:

Q.71 About how much time do you spend getting news on a laptop or desktop computer on a typical day?
(Please use your best estimate.) [OPEN-ENDED]

a. Weekday b. Weekend day
June 29-Aug 8 June 29-Aug 8
2012 2012

% %
3 None 11 None
9 Less than 15 minutes 9 Less than 15 minutes
11 15-29 minutes 10 15-29 minutes
18 30-44 minutes 16 30-44 minutes
2 45-59 minutes 2 45-59 minutes
26 1 hour to less than 1 Y2 hours 24 1 hour to less than 1 ¥2 hours
4 1 ¥ hours to less than 2 hours 1 1 Y% hours to less than 2 hours
13 2 hours to less than 3 hours 10 2 hours to less than 3 hours
12 3 hours or more 11 3 hours or more
2 No answer 6 No answer
69 Mean # of minutes®® 66 Mean # of minutes

10 Means exclude outliers of 5 hours (300 minutes) or more.
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ASK IF GET NEWS ON MORE THAN ONE DIGITAL DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR
(Q.14b=1-4 AND Q.54b=1-4) OR (Q.54b=1 AND Q.70=1-4)) [N=1274]:
Q.72  Which of the two phrases would you say describes your news habits more?

June 29-Aug 8

2012
%
81 I mostly turn to the SAME sources for news on all my digital devices
18 I mostly turn to DIFFERENT sources for news depending on which device | am using
1 No answer

NO QUESTION 73

ASK IF GET NEWS ON TABLET OR SMARTPHONE (Q.14b=1-4 OR Q.54b=1-4) [N=1581]:
Q.74 How often, if at all, do you get news from publications in print, like a print newspaper or magazine?

June 29-Aug 8

2012
%
2 Several times a day
16 About once a day
13 A few times a week
16 About once a week
26 Less often
25 Never
2 No answer

ASK IF GET NEWS IN PRINT AT LEAST WEEKLY (Q.74=1-4) [N=856]:
Q.75  About how much time do you spend getting news from publications in print on a typical ...? (Please
use your best estimate.) [OPEN-ENDED]

a. Weekday b. Weekend day
June 29-Aug 8 June 29-Aug 8
2012 2012

% %
14 None 10 None
10 Less than 15 minutes 7 Less than 15 minutes
15 15-29 minutes 11 15-29 minutes
17 30-44 minutes 19 30-44 minutes
2 45-59 minutes 5 45-59 minutes
20 1 hour to less than 1 Y2 hours 24 1 hour to less than 1 ¥2 hours
2 1 ¥ hours to less than 2 hours 3 1 Y% hours to less than 2 hours
8 2 hours to less than 3 hours 9 2 hours to less than 3 hours
4 3 hours or more 4 3 hours or more
8 No answer 7 No answer
52 Mean # of minutes™! 57 Mean # of minutes

1 Means exclude outliers of 5 hours (300 minutes) or more.
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ASK IF GET NEWS IN PRINT AT LEAST WEEKLY (Q.74=1-4) [N=856]:
Q.76 On a typical weekday and weekend day, when do you usually get news from publications in print?
(Please check all that apply).

June 29-Aug 8, 2012

Weekday Weekend day
% %
NET: Get news once a day 62 74
NET: Get news more than once a day 18 12
No answer 21 14

BASED ON THOSE WHO GET NEWS ONCE PER WEEKDAY/WEEKEND:

Weekday Weekend day

a. Early in the morning (before 8 a.m.) 35 24

b. In the morning (8 a.m. — 12 p.m.) 29 41

C. In the afternoon (12 p.m. — 5 p.m.) 16 19

d. In the evening (5 p.m. —9 p.m.) 17 12

e. Late at night (after 9 p.m.) 3 3
[N=573] [N=627]

BASED ON THOSE WHO GET NEWS MORE THAN ONCE PER WEEKDAY/WEEKEND:

Weekday Weekend day

a. Early in the morning (before 8 a.m.) 68 34

b. In the morning (8 a.m. — 12 p.m.) 55 63

C. In the afternoon (12 p.m. — 5 p.m.) 42 43

d. In the evening (5 p.m. —9 p.m.) 52 67

e. Late at night (after 9 p.m.) 38 47
[N=145] [N=122]

Percentages represent the proportion of all weekly print news users who selected each answer.
Figures add to more than 100% for those who get news more than once a day.

ASK IF ANY SELECTED FOR ‘WEEKDAY’ IN Q.76

Q.77a On a typical weekday, when do you get news from publications in print MOST often?

ASK IF ANY SELECTED FOR ‘WEEKEND’ IN Q.76

Q.78a On a typical weekend day, when do you get news from publications in print MOST often?
BASED ON PRINT NEWS USERS WHO GET NEWS MORE THAN ONCE:

June 29-Aug 8, 2012

Weekday Weekend day
% %
35 19 Early in the morning (before 8 a.m.)
32 40 In the morning (8 a.m. — 12 p.m.)
14 14 In the afternoon (12 p.m. — 5 p.m.)
13 16 In the evening (5 p.m. — 9 p.m.)
7 8 Late at night (after 9 p.m.)
0] 3 No answer

[N=145] [N=122]
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ASK IF ANY SELECTED FOR ‘WEEKDAY’ IN Q.76

Q.77b On a typical weekday, where do you tend to be when you get news from publications in print
[INSERT ANSWER FROM Q.76 FOR WEEKDAY IF CHOSEN ONLY ONE OR ANSWER IN
Q.77A; IF Q.77A 1S REFUSED, SHOW WITHOUT ANY INSERT]?

ASK IF ANY SELECTED FOR ‘WEEKEND’ IN Q.76:

Q.78b On a typical weekend day, where do you tend to be when you get news on your phone [INSERT
ANSWER FROM Q.76 FOR WEEKDAY IF CHOSEN ONLY ONE OR ANSWER IN Q.78A; IF
Q.78A IS REFUSED, SHOW WITHOUT ANY INSERT]?

BASED ON PRINT NEWS USERS WHO GET NEWS ON WEEKDAY/WEEKEND:

June 29-Aug 8, 2012

Weekday Weekend day
% %
81 91 At home
14 5 At work
3 2 Commuting or in transit (e.g. by car, train, or bus)
2 2 Somewhere else
1 * No answer
[N=718] [N=749]

ASK IF GET NEWS IN PRINT AT LEAST WEEKLY (Q.74=1-4) [N=856]:

Q.79 When getting news from printed publications, how often, if at all, do you do each of the following?
[RANDOMIZE ORDER]

Hardly
Reqularly Sometimes ever Never No answer
% % % %
a. Check headlines
June 29-Aug 8, 2012 69 22 7 1 1
b. Read in-depth articles
June 29-Aug 8, 2012 38 47 12 2 1

MULTI-DEVICE NEWS USERS

ASK IF GET NEWS ON MORE THAN ONE DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND

Q.54b=1-4) OR (Q.54b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND Q.74=1-4) OR (Q.54b=1-4 AND

Q.74=1-4)):

Q.81  Which of the following would you say you prefer the most for getting news? [RANDOMIZE
OPTIONS; ONLY SHOW OPTIONS RESPONDENTS USE FOR NEWS]

June 29-Aug 8, 2012
Based on respondents who get news from...

Tablet, phone Tablet, phone Tablet, PC Phone, PC

PC and print and PC and print and print
% % % %
24 36 24 -- Tablet computer
41 45 29 45 Laptop/desktop computer
13 18 -- 16 Cell phone
20 -- 45 38 Printed publications
1 1 1 * No answer

[N=143] [N=104] [N=242] [N=328]
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ASK IF GET NEWS ON MORE THAN ONE DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND

Q.54b=1-4) OR (Q.54b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND Q.74=1-4) OR (Q.54b=1-4 AND

Q.74=1-4)):

Q.82 Which of the following would you say you prefer the most for reading longer, in-depth articles?
[RANDOMIZE OPTIONS; ONLY SHOW OPTIONS RESPONDENTS USE FOR NEWS]

June 29-Aug 8, 2012
Based on respondents who get news from...

Tablet, phone Tablet, phone Tablet, PC Phone, PC

PC and print and PC and print and print
% % % %
24 37 15 -- Tablet computer
36 58 20 33 Laptop/desktop computer
4 3 -- 8 Cell phone
36 -- 64 58 Printed publications
0 2 1 1 No answer

[N=143] [N=104] [N=242] [N=328]

ASK IF GET NEWS ON MORE THAN ONE DIGITAL DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR

(Q.14b=1-4 AND Q.54b=1-4) OR (Q.54b=1 AND Q.70=1-4)):

Q.83  Which of the following would you say you use most for sharing and receiving news through social
networking? [RANDOMIZE OPTIONS; ONLY SHOW OPTIONS RESPONDENTS USE FOR
NEWS]

June 29-Aug 8, 2012
Based on respondents who get news from...
Tablet, phone Tablet, phone Tablet, PC Phone, PC

PC and print and PC and print and print
% % % %
24 22 24 -- Tablet computer
48 54 61 70 Laptop/desktop computer
22 20 -- 26 Cell phone
6 4 15 4 No answer
[N=143] [N=104] [N=242] [N=328]
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ASK IF GET NEWS ON TABLET AND SMARTPHONE (Q.14b=1-4 AND Q.54b=1-4) [N=304]:
Q.84  Allin all, what would you say is the single biggest difference between how you get news on your
tablet and on your cell phone? [OPEN-ENDED]

June 29-Aug 8
2012

%

35 Device Features
Screen size
Data plan
Text size
Apps
Wi-Fi access
Browser
Device features other
Usability
Reading articles is easier on a tablet
Phone easier to check headlines
Easier to navigate on tablet
Reading in-depth articles is more difficult on cell phone
Easier to see photos/images on tablet
Easy, non-specific
Easier to read, non-specific
Usability-other
Convenience
Portability
Mobility
Convenience
Use cell phone more regularly
Convenience-other

[ N W N
(AJNN-bCD\‘-bI—‘I—‘NNNOOONwl—‘I\JI\J(HOO

2 No difference between two devices
1 Other

7 Don’t know

20 No answer

Figures do not add to 100% because multiple responses were allowed.
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ASK IF GET NEWS ON TABLET AND LAPTOP/DESKTOP (Q.14b=1-4 AND Q.70=1-4) [N=622]:
Q.85 Allin all, what would you say is the single biggest difference between how you get news on your
tablet and on your laptop/desktop computer? [OPEN-ENDED]

June 29-Aug 8
2012

Usability

Have more regular use/More comfortable with laptop/desktop
Easier to navigate/use

Use a variety of news sources/articles on desktop
Easier to read

Only situational use of tablet

| prefer to use the tablet to read news

Easier to see images on desktop

Greater ability to multitask while using tablet
Usability-other

Device Features

Screen size/Bigger screen

Apps

Wi-Fi/Internet access

Faster

Text/print size

Video/Flash

Data plan

Print capabilities

Typing

Device features-other

Convenience

Mobility

Portability

Convenience

roNborrrrrvooRERNRrRrOONNMVOO OB R

5 No difference between the two devices
* Other

5 Don’t know

23 No answer

Figures do not add to 100% because multiple responses were allowed.
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NO QUESTIONS 86-89
RANDOMIZE ORDER OF Q.90, Q.91 AND Q.92

ASK IF GET NEWS ON MORE THAN ONE DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND

Q.54b=1-4) OR (Q.54b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND Q.74=1-4) OR (Q.54b=1-4 AND

Q.74=1-4)):

Q.90  When getting news, which of the following do you notice ads on the most? [RANDOMIZE
OPTIONS; ONLY SHOW OPTIONS RESPONDENTS USE FOR NEWS]

June 29-Aug 8, 2012
Based on respondents who get news from...

Tablet, phone Tablet, phone Tablet, PC Phone, PC

PC and print and PC and print and print
% % % %
15 6 6 -- Tablet computer
28 38 19 34 Laptop/desktop computer
13 12 -- 12 Cell phone
17 -- 39 31 Printed publications
17 25 22 14 About the same on all of these
11 19 12 10 Don’t notice ads on any of these
0 0 1 0 No answer

[N=143] [N=104] [N=242] [N=328]

ASK IF GET NEWS ON MORE THAN ONE DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND

Q.54b=1-4) OR (Q.54b=1-4 AND Q.70=1-4) OR (Q.14b=1-4 AND Q.74=1-4) OR (Q.54b=1-4 AND

Q.74=1-4)):

Q.91  When getting news, which of the following do you like ads on the most? [RANDOMIZE OPTIONS;
ONLY SHOW OPTIONS RESPONDENTS USE FOR NEWS]

June 29-Aug 8, 2012
Based on respondents who get news from...

Tablet, phone Tablet, phone Tablet, PC Phone, PC

PC and print and PC and print and print
% % % %
5 7 3 -- Tablet computer
19 13 7 11 Laptop/desktop computer
4 0 -- 6 Cell phone
18 -- 38 35 Printed publications
8 3 9 9 About the same on all of these
46 77 39 40 Don’t notice ads on any of these
1 0 3 0 No answer

[N=143] [N=104] [N=242] [N=328]

ASK IF GET NEWS ON MORE THAN ONE DIGITAL DEVICE ((Q.14b=1-4 AND Q.70=1-4) OR

(Q.14b=1-4 AND Q.54b=1-4) OR (Q.54b=1-4 AND Q.70=1-4):

Q.92  When getting news, which of the following do you click on or tap ads on the most? [RANDOMIZE
OPTIONS; ONLY SHOW OPTIONS RESPONDENTS USE FOR NEWS]

June 29-Aug 8, 2012
Based on respondents who get news from...
Tablet, phone Tablet, phone Tablet, PC Phone, PC

PC and print and PC and print and print
% % % %
10 3 10 -- Tablet computer
25 12 21 25 Laptop/desktop computer
5 4 -- 10 Cell phone
10 5 10 8 About the same on all of these
50 76 58 55 Don’t notice ads on any of these
0 0 1 1 No answer

[N=143] [N=104] [N=242] [N=328]
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NO QUESTIONS 93-99

SUBSCRIPTIONS

ASK ALL WHO GET NEWS ON ANY DIGITAL DEVICE (Q.14b=1-4 OR Q.54b=1-4 OR Q.70=1-4)

[N=1595]:

Q.100 There are many ways that people can subscribe to or get access to news in print and digitally
through a computer, tablet or cell phone. In the past 12 months, have you paid for any of the
following types of subscriptions to get access to news, or not?

Yes No No answer
% % %
a. A print only subscription
June 29-Aug 8, 2012 31 66 3
b. A digital only subscription
that provides access on a
computer, tablet or cell
phone
June 29-Aug 8, 2012 9 88 4
c. A subscription that provides
both print and digital access
June 29-Aug 8, 2012 14 81 4
NET Any digital subscription 19
NET Any print subscription 36

ASK IF GET NEWS ON TABLET AT LEAST WEEKLY (Q.14B = 1-4) AND IF HAVE A DIGITAL ONLY

SUBSCRIPTION OR SUBSCRIPTION FOR BOTH DIGITAL AND PRINT (Q.100b=1 AND/OR

Q.100c=1) [N=213]:

Q.100d Have you added any new subscriptions that include digital access since you got your tablet
computer?

June 29-Aug 8

2012
%
33 Yes
66 No
1 No answer

ASK IF HAVE PRINT SUBSCRIPTION (Q.100a=1 or Q.100c=1) [N=661]:
Q.101 Have you thought about giving up any of your print subscriptions in favor of just subscribing to
those same publications digitally?

June 29-Aug 8

2012
%
24 Yes
76 No
* No answer
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ASK IF MAY GIVE UP PRINT SUBSCRIPTION (Q.101=1) [N=161]:

Q.102 When do you think you might give up your print subscriptions in favor of just getting a digital
subscription?

June 29-Aug 8, 2012

Based on Based on
have a may give

print sub up print sub

% %

9 38 In the next 6 months

4 17 More than 6 months from now but in the next year

2 10 More than a year from now

9 33 Not sure

* 2 No answer

76 -- Have a print subscription but not planning to give it up (Q101=2)
*

-- No answer to Q101
[N=661] [N=161]

ASK IF HAVE DIGITAL ONLY SUBSCRIPTION (Q.100b=1) [N=150]:
Q.103 Have any of these digital only subscriptions replaced a subscription that you used to get in print?

June 29-Aug 8

2012
%
27 Yes
73 No
* No answer

ASK IF HAVE NO SUBSCRIPTION (Q.100a=2 AND Q.100b=2 AND Q.100c=2) [N=840]:
Q.104 Are you currently considering paying for any news subscriptions or news content?

June 29-Aug 8

2012
%
3 Yes
96 No
* No answer

ASK IF TABLET USER (Q.12=1-5) [MULTIPLE MENTIONS ALLOWED] [N=1069]:
Q.105 What brand of tablet computer do you have?

June 29-Aug 8
2012

Apple iPad

Kindle Fire

Samsung Galaxy

Nook color

Hewlett Packard (or HP) Touchpad
Asus

Blackberry Playbook

Acer

Toshiba

Motorola Xoom

Google

Android-other brand

Other

Don’t know brand

No answer

NET:Kindle Fire/Android tablet

B N U1 ©
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ASK IF TABLET USER (Q.12=1-5) [N=1069]:
Q.106 Do you have a mobile data plan through AT&T, Verizon or another carrier for your tablet computer?

June 29-Aug 8

2012
%
26 Yes
73 No
1 No answer

ASK IF SMARTPHONE OWNER (Qla=1) [N=1399]:
Q.107 Which of the following best describes the type of cell phone or smartphone you have?

June 29-Aug 8

2012

%

44 Android phone
38 iPhone

10 Blackberry phone
4 Windows phone
2 Samsung
1 LG
* Don’t know brand
1 No answer

46 NET:Android phone

ASK IF OWN EITHER TABLET OR SMARTPHONE [N=1928]:
SNS Do you regularly use social networking sites like Facebook, LinkedIn or Google Plus?

June 29-Aug 8

2012
%
58 Yes, regularly use social networking sites
41 No, do not regularly use social networking sites
1 No answer

ASK IF OWN EITHER TABLET OR SMARTPHONE [N=1928]:
EMPLOY Are you now employed full-time, part-time or not employed?

June 29-Aug 8
2012
%
53 Employed full-time
14 Employed part-time
32 Not employed
1 No answer
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